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I - Results for 2011 
 
 
Total amount donated in 2011 
 
 
 
 
 
 The total figure is the sum of estimated contributions made in the course of the calendar 

year by households, bequests, foundations (both fundraising foundations and endowed 
foundations), businesses and lotteries. The amount is an underestimate because data on 
bequests and endowed foundations are known to be incomplete. 

 
 
 

 
 This low percentage seems to contradict the general impression that the Dutch are generous 

givers. The Dutch contribute, however, to public, social and charitable causes primarily by 
paying taxes. By comparison, Americans gave around 2% in the period 1965-2010 (Giving 
USA 2011: 30), while the tax burden in the United States is considerably lower. 

 

About € 4.3 billion was donated in the Netherlands (2011 estimate)   

The Netherlands donates 0.7% of its Gross Domestic Product (GDP) (€ 601 billion in 2011).  
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Sources of contributions in 2011 
 

Households (money and goods)  € 1,829 million 43% 
Corporations (gifts and sponsoring) € 1,378 million 32% 
Lotteries                                                             € 498 million  12% 
Foundations: Fundraising foundations   

Endowed foundations 
€ 55 million 

€ 239 million 
1% 
6% 

Bequests  € 256 million 6% 
Total € 4,255 million  100% 

 
 The figures for households and corporations are estimates based on surveys (n = 1,505 and 

n = 1,164, respectively). The figures relating to bequests and foundations (fundraising and 
endowed foundations) are based on archival records. 

 
 Data on bequests are taken from the Central Bureau of Fundraising 2011 on 844 national 

fundraising foundations that submitted financial statements to the CBF. 218 reported 
bequests. The total amount donated in the Netherlands through bequests is likely to be 
much higher because data on income from bequests from churches and local nonprofit 
organizations are not reported to the CBF.  

 
 In total, fundraising foundations contributed €3,097 million to good causes in 2011. The 

contribution of fundraising foundations as mentioned in the table above (€55 million) 
consists only of ‘income from investments’. The remaining income – such as fundraising 
among the Dutch population, and the commercial sector – is included in the other sources 
(figures taken from CBF annual report 2011).  

 
 The amount donated by endowed foundations is incomplete. There is no official register of 

endowed foundations in the Netherlands, and data on the total amount involved in 
grantmaking by endowed foundations is lacking. Due to the lack of information, therefore, 
an estimate has been made for the 2011 figures. The estimation is based on the grants made 
by a sample of 129 endowed foundations. However, these foundations constitute only a 
small proportion of the total number of charitable endowed foundations in de Netherlands, 
since many foundations operate anonymously.  

 
 Lotteries supporting good causes: there are six national, permanent and semi-permanent  

gambling and lottery license holders who hand over the proceeds to good causes. De 
BankGiroloterij N.V., de VriendenLoterij N.V. (formerly Sponsor Bingo Loterij) and De 
Nationale Postcode Loterij N.V. are classified under the N.V. Holding Nationale Goede 
Doelen Loterijen since 2004. The other three license holders are the Stichting de Nationale 
Sporttotalisator (De Lotto), Sportech B.V. and the Samenwerkende Non-profit Loterijen 
(SNL). Figures are taken from the annual reports of these license holders.  
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Recipient organizations in 2011 
 
 

 million € Percentage 

Religion  806 19 

Sports and recreation 702 17 

International aid 569 13 

Public/social benefit 525 12 

Health  487 11 

Environment, nature en animals 376 9 

Other (not specified) 349 8 

Culture  287 7 

Education and research  150 4 

Total 4,251 100% 

 
 
 In 2011 the Netherlands donated the highest amount to religion (€806 million). It is 

estimated that about a half of this amount is dedicated to the institutions themselves 
(personnel and buildings); the other half flows to international and national causes 
supported by religious institutions (‘Giving in the Netherlands 2001’). 

 Education and research remains the smallest sector (4%). 
 
 
Sources and recipient organizations in 2011 
 
The total amount donated by households, individuals (bequests), both fundraising and 
endowed foundations, businesses/corporations and lotteries to public or social causes is as 
follows:  
 
 House-

holds 
Bequests Foundations* Corpo-

rations 
Lotteries Total % 

(€x million)   FF EF Total     
Religion 739 5 2 3 5 57 -,- 806 19 
Health 237 93 15 25 40 73 44 486 11 
International aid 281 72 14 11 25 66 125 569 13 
Environment/nature
/ animals 

190 41 9 8 17 34 94 376 9 

Education/ research 31 -,- 0 25 25 94 -,- 150 4 
Culture 26 6 0 69 69 124 62 288 7 
Sports/recreation 36 -,- 2 2 4 585 77 702 12 
Public and social 
benefit 

181 39 13 59 72 177 56 525 12 

Other (not specified) 108 -,- -,- 37 37 165 39 349 8 
Total 1,829 256 55 239 294 1,375 498 4,252 100 

*  FF = fundraising foundations; EF = endowed foundations    
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 Households give the highest amount to religious organizations. 
 Bequests primarily benefit health. 
 Fundraising foundations give from their own resources (investments), particularly to health 

and international aid. 
 Culture is an important sector for endowed foundations.  
 Sports and recreation are the favored recipients of businesses and corporations. 
 The lotteries supporting good causes give most of their money to international aid and 

environment, nature and animals. 
 
 
Volunteer work in 2011/20121 
 
 
 
 
 
 
 Sports associations and religious organizations attract the most volunteers.  
 Volunteers spent an average of 21 hours a month on their volunteer work. 
 Volunteers are more likely to have a higher educational level, a higher age, a religious 

background and stronger prosocial values like generalized social trust, altruistic values, 
empathic concern and the moral principle to care for others in need. These values also 
make volunteers to participate in other forms of prosocial behavior like supporting friends 
and acquaintances, informal care and offering help to strangers. 

 
 
 
 
 

                                                            
1 In contrast to donation behavior, volunteer work has been measured for the years 2011/2012. In May 2012, 
respondents were asked if they had performed volunteer work in the previous 12 months. Figures are based on the 
2012 wave of the Giving in the Netherlands Panel Survey (GINPS), among 1,505 respondents, of whom 1,320 
respondents had also participated in the 2010 GINPS wave. 

In 2012 38% of the population was engaged as a volunteer in unpaid work for an  
organization at least once in the previous year.  
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II - Trends 1997-2011 
 

 
Total amounts donated 1997-2011 (Million €) 
 
 

1997 1999 2001 2003 2005 2007 2009 2011 
2,163 3,422 3,615 4,924 4,376 4,557 4,712 4,255 

 
 
 After a period with an upward trend the total amount contributed to good causes has 

decreased in 2011 compared with 2009. 
 It is important to note that trends should be interpreted with caution because of 

incomplete data on bequests and contributions of endowed foundations. 
 
 
Giving as percentage of the Gross Domestic Product (GDP) 1997-2011 
 

  Billion € 
  1997 1999 2001 2003 2005  2007 2009 2011 
GDP  342 386 448 477 513 572 572 601 
Total giving   2.2 3.4 3.6 4.9 4.4 4.6 4.7 4.3 
Donations % GDP  0.6 0.9 0.8 1.0 0.9 0.8 0.8 0.7 
 
 As a percentage of the Gross Domestic Product, donations have hovered around 0.8% since 

1997. From 2003 onwards there is a downward trend. 
 Again, trends should be interpreted with caution because of incomplete data on bequests 

and contributions of endowed foundations. 
 
 
Sources of contributions 1997-2011 
 

 Million € 
  1997 1999 2001 2003 2005 2007 2009 2011 
Households  1,121 1,414 1,788 1,899 1,854 1,945 1,938 1,829 
Corporations  693 1,466 1,359 2,271 1,513 1,639 1,694 1,378 
Lotteries  -,- -,- -,- 369 396 394 461 498 
Foundations  214 329 237 196 431 339 387 294 
Bequests  135 213 231 189 182 240 232 256 

Total  2,163 3,422 3,615 4,924 4,376 4,557 4,712 4,255 
 
 
 The total amount donated by households in money and goods in 2011 was €1,829 million. 

That is lower than the amount in 2009 (€1,938 million). Adjusted for inflation the worth of 
gifts and goods donated by households has declined with 10% since 2009. Household 
giving represents 0.3% of GDP in 2011. 

 Data about bequests to charitable causes are still grossly incomplete. The value of bequests 
reported to the Central Bureau of Fundraising are fluctuating because of incidental large 
bequests.  
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 It is difficult to make definitive statements about trends on contributions by foundations 
because the data concern only a small group endowed foundations and the figures for the 
years 1997-2011 are calculated in different ways. 

 Contributions by corporations have strongly declined compared with 2009. The results 
show a sharp decline especially for sponsoring, which is likely to be associated with the 
economic recession. A longitudinal analysis of a subsample of corporations that participated 
in both the 2009 and the 2011 wave confirms the impression that a large number of 
corporations lowered or even discontinued sponsoring. The total giving and sponsoring 
amounts show strong fluctuations over the years. Longitudinal analyses also show that 
corporations are quite inconsistent with their giving behavior. 

 Donations by charity lotteries have increased to €498 million in 2011. 
 
 
Recipient sectors 1997-2011 
 
The recipient sectors in a time perspective: total amounts (in € million), and the ranking (1-8)   
 

 1997 1999 2001 2003 2005 2007 2009 2011 

Religion 510 (1) 490 (4) 750 (1) 938 (1) 773 (1) 1,001 (1) 891 (1) 806 (1) 

Health 290 (4) 640 (1) 406 (4) 589 (4) 477 (5) 463 (5) 644 (3) 487 (4) 
International aid  299 (3) 540 (3) 531 (3)  469 (6) 742 (2) 520 (4) 572 (4) 569 (3) 
Environment/ nature/animals 183 (6) 308 (6) 251 (7) 309 (7) 356 (6) 360 (6) 435 (7) 376 (6) 
Education/ research 83 (8) 232 (7) 125 (8) 301 (8) 277 (8) 231 (8) 285 (8) 150 (8) 
Culture 87 (7) 165 (8) 335 (6) 610 (3) 326 (7) 352 (7) 454 (6) 287 (7) 
Sports/recreation 410 (2) 578 (2) 686 (2) 930 (2) 686 (3) 569 (3) 715 (2) 702 (2) 
Public and social benefit 257 (5) 422 (5) 373 (5) 555 (5) 522 (4) 617 (2) 458 (5) 525 (5) 
Other (not specified)      44 (-) 4 7 (-) 158 (-) 223 (-) 220 (-) 194 (-) 253(-) 349 (-) 

Total* 2,163 3,422 3,615 4,924 4,376 4,559 4,707 4,252 

* Due to differences in rounding off, the total amounts can deviate slightly from the total amounts given in the 
previous table.  
 
 Ranking of receiving causes, averaged over the period 1997 – 2011 

1 Religion 
2 Sports and recreation 
3/4   Health / International aid 
5  Public and social benefit 
6/7 Culture / Environment, nature and animals 
8 Education and research 
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Volunteer work 2002-2012 
 

 2002 2004 2006 2008 2010* 2012* 
Volunteer work 46% 41% 42% 45% 41% 38% 

* Estimate including non-native Dutch citizens. 
 
 The lower volunteering rate in 2012 compared with 2010 is a continuation of the 

decreasing trend we signalized in the previous ‘Giving in the Netherlands’ book. It is 
difficult to link the decline with the economic crisis, but it is clear that the increased 
unemployment did not raise volunteer participation rates. 

 The average hours volunteered per month increased in the past two years from 19 to 21. 
 During the past years volunteers specialized and dedicate themselves with a smaller number 

of tasks. The share of volunteers that is working on three or more tasks declined from about 
a half in 2002 to about one fourth in 2012. 
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III - Highlights  
 
Households/individuals 
 

 A total of 1,505 households were surveyed in the 2012 wave of the Giving in the Netherlands 
Panel Survey (GINPS). 1,320 of the respondents also participated in the GINPS 2010 wave.  

 The average amount donated in money and in kind by Dutch households in the calendar 
year 2011 was €200. Since 2009 this amount has declined with 5%. 85% of Dutch 
households gives money to good causes and 38% gives in kind. The decline in the total 
amount of donations is mainly due to a declining amount of the value of goods donated. 
During the past ten years (between 2001 and 2011) the average household gift decreased 
steadily. The growth of the number of households in the Netherlands partially compensated 
this decline. 

 Households most often give to health (71%), followed by environment, nature and animals 
(43%) and international aid (37%). While less than a third of Dutch households (29%) give 
to religion, it receives the highest amounts. Donations to religion represent 40% of the total 
amount donated by households. This share decreased, but less so than the proportion of 
religious citizens in the Netherlands (down to 26% in 2011). Organizations in providing 
international aid and health organizations receive 15% and 13% of the total amount of 
household gifts, respectively. 

 Although the traditional door-to-door collection remains the most popular way to donate 
money in the Netherlands, its popularity decreased. While in 2005 90% of households 
donated to a door-to-door collection, in 2011 this declined to 79%. Many other ways to 
donate also became less popular since 2009. New forms of giving like through text 
messaging or the internet did not gain much popularity during the past years. 

 Giving behavior of Dutch households follows the 80/20 rule: 20% of the households is 
responsible for 80% of the total amount donated. While the average amount donated per 
household is €200, 71% of households donated lower amounts than the average. The 
median donation is €50 per year: half of the households gave less than this amount. 

 Differences between households in giving behavior are associated with sociodemographic 
characteristics like age (older people donate more), education (higher educated donate 
more), income and wealth (the more financial resources, the higher the donations) and 
religion (religious Dutch, especially Protestants, donate more).  

 One of the unique aspects of the GINPS is the inclusion of measures of prosocial values 
and other mechanisms driving philanthropic behavior. Giving behavior of households 
increases with altruistic values, trust in charities, social pressure to give more and the 
frequency of charitable solicitations. 

 Scores of the Dutch population on several important prosocial values that are associated 
with giving have dwindled since 2004. Charitable confidence declined, as did altruistic 
values and social responsibility. 

 
Corporations 
 
 71% of the corporations gave money in 2011 by donating directly or sponsoring activities 

organized by nonprofit organizations. In 2009 this was still 64%. The amounts contributed 
through direct gifts and sponsoring declined since 2009. More corporations donated in 
2011, but they donated lower amounts. 
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 A vast majority of the corporations does not have a strategy on philanthropy. Corporations 
that do have a specific strategy give higher amounts through sponsoring and communicate 
more often about their giving behavior. 

 Corporations that sponsor and/or give mostly donate to a limited number of sectors. 
 In 2011 corporations mostly gave monetary gifts. There seems to be a trend, however, that 

corporations donate volunteer time of their employees. Corporations focus on active 
participation of their own employees in societal projects.  
 

Specials 
 
Social norms on giving 
 Social norms on giving behavior are examined in a separate chapter. The chapter is about 

descriptive norms (what people think others do), but about injunctive norms (what people 
think is good to do). 

 Social norms on giving are not particularly positive in the Netherlands. A large proportion 
of respondents take a neutral stance when asked about the desirability of donations. A small 
minority thinks that it is self-evident to give to good causes. 

 To test how these norms vary between situations we designed a scenario experiment, in 
which respondents are confronted with a hypothetical donation that they evaluate in terms 
of its desirability. The hypothetical situations are randomly combinations of values on five 
dimensions: the donor’s country of origin, the amount donated, the sector donated to, the 
destination country of the gift, and the donor’s occupation. 

 All of the characteristics manipulated in the experiment influence the desirability of the 
donation. Donations by non-native Dutch citizens are perceived as more desirable than 
donations by native Dutch citizens. Donations to organizations in the Netherlands are 
evaluated as more desirable than donations to organizations abroad. Donations to 
organizations abroad are particularly valued less positively when they are made by native 
donors. The judgments also differ per sector. Donations to religious organizations are 
judged as less desirable than donations to international aid or health. The socioeconomic 
status of the donor also matters: a donation made by a lawyer or a hospital director is 
perceived as more desirable than a donation by a nurse or a haircutter. Finally and 
remarkably, people value smaller donations as more desirable than large donations. 

 
Corporate Social Responsibility (CSR)  
 For decades Corporate Social Responsibility (CSR) has been a hot topic in academia and 

business. However, only a few studies include representative figures on CSR in the 
Netherlands. This special presents the results of a representative study among Dutch 
corporations. 

 The number of corporations active in CSR is slightly increasing: about a half of Dutch 
corporations develops at least one CSR activity, in which energy reduction is particularly 
popular. 

 The primary motive cited by corporations to be active in CSR refer to social responsibility.. 
Corporations that are not active in CSR say that it does not fit their product(s) and/or it is 
unusual in the sector they work in.  

 Corporations do not communicate much about their CSR activities. Also they do not 
collaborate often with other stakeholders and are not often asked about their CSR activities 
by employees and other actors. 

 A longitudinal analysis shows that more corporations developed CSR activities since 2009. 
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High Net Worth (HNW) households 
 High Net Worth individuals are responsible for a large share of total giving. In a separate 

chapter we report results from a survey among HNW households in the Netherlands. A 
total of 1,307 households completed the survey, a 13% response rate. 

 Almost all wealthy Dutch (95%) donate to good causes. Average donations per year are 
around €5,195. Half of the HNW households gives less than €850. The top 20% most 
wealthy people donate almost 90% of the total amount of donations. The highest gift in the 
sample is €767,000. It is difficult to compare the amounts donated of HNW households in 
2011 with the 2009 HNW survey results, but our impression is that the gifts have increased. 
17% of the HNW respondents in 2011 say their donations have increased compared to the 
year before, while 13% reports decreased amounts and 62% reports no change. 

 Health (84%) and international aid (61%) are the most popular goals among HNW 
households. Nature (57%), public and social benefits (56%) and religion (52%) are also 
supported by a majority of wealthy households. HNW respondents more often give to 
culture (33%) than the Dutch population as a whole (9%). The highest amounts are 
donated to religion, international aid and culture. HNW households are almost two times 
more likely to support local causes (46% doing so) than the Dutch population as a whole 
(27%). 

 HNW gifts constitute about 1.88% of yearly income and 0.28% of total wealth. As income 
and wealth increase, the share that is donated decreases. In absolute numbers, gifts increase 
with income and wealth, especially among the people with the highest income and wealth. 
The 20% most wealthy respondents in the HNW sample (€12 million on average) donate 
€18,000 per year; the 20% highest incomes (€647,000 on average) donate €12,500 per year. 

 Giving behavior is strongly associated by the origin of wealth: respondents who made 
money with their own business donate the highest amounts (€13,000 on average) and 
respondents who received most of their wealth from an inheritance or through inter vivos 
transfers give the lowest amounts (€2,300 on average). 

 HNW respondents on average think that 2.3% of their income is an appropriate amount to 
donate. However, 78% of HNW respondents actually give less than this proportion. As 
income increases, the discrepancy increases between what is perceived to be an appropriate 
amount and the actual amount donated. This does not hold for wealth. The top 20% 
wealthy households in the survey on average donate exactly the percentage of income 
(2.44%) that they find appropriate. 

 The willingness among wealthy people to compensate governmental budget cuts with higher 
donations is not high (19%), but much higher than among the population as a whole (4%). 
Respondents who are willing to increase their donations in the case of budget cuts turn out 
to be the most generous donors. 

 The charitable deduction is used by 40% of respondents in the HNW sample. This group 
gives 3.5% of their income on average. A large share of HNW respondents do not know the 
exact conditions for using the charitable deduction. Less than a third of respondents do not 
know that the threshold is 1% of yearly income. The new ‘Giving Law’ introduced in the 
Netherlands on January 1, 2012, is also unknown to a majority of the HNW respondents. 

 HNW respondents who donate higher amounts are more often male and religious 
(especially Protestant and of other non-Catholic Christian affiliation); have higher income 
and wealth, are more likely to have earned wealth with their own business, and more often 
have strong altruistic values than HNW respondents who give lower amounts. The profile 
of wealthy people who donate more deviates from the profile of the average Dutch generous 
giver on one characteristic: it is not the oldest wealthy people who give higher amounts, but 
the ones born after 1970. 



11 

References 
 
Centraal Bureau Fondsenwerving (2012). Financiële resultaten en trends van goededoelenorganisaties 

in Nederland 2011. Verslag fondsenwerving. Amsterdam: CBF. 
Giving USA 2011. The annual report on philanthropy for the year 2010. Indianapolis: Indiana 

University, Center on Philanthropy. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
‘Giving in the Netherlands’ is published biennially by the Center for Philanthropic Studies at 

VU University Amsterdam. Contact gin.fsw@vu.nl or visit www.giving.nl 
 

 


